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What do consumers wantp
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American consumers like
meat and animal products:
they ate 200+ pounds of
meat, 280 eggs, and 40
pounds of cheese per
person in 2018.

Americans consume 140%
of the recommended
calories in these
categories. And 15 million
burgers daily from
McDonald’s.

How do Americans decide what to eat?
I'm going to go against the grain and say it's not just safe & affordable food.

They want more!
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Consumers want food that's healthy, environmentally sustainable, and comes from animals
that were raised humanely.

How can the feed industry address these desires?



Consumers will spend extra money and time to find food that is healthy, sustainable, and
from humanely-raised animals.
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* Willing to pay more
* Willing to shop around
* Willing to substitute

* Not willing to
compromise on if their
food is healthy,
sustainable, or
humanely raised
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They are not wed to a specific protein source and will choose to eat something different if it
meets these desires.



Telling Your Story

* Consumers want to
understand

* Tell your story
* Create transparency

* Connect consumers to
their food

Given that consumers
know what they want,
first, feed producers need
to meet consumers where
they are to share the story
about their product.

Consumers are not going
to show up to a conference
to learn about animal feed,
so feed producers must get
their story out there.

Second, people want transparency in their food system. If you explain how your industry is
moving forward on important issues, consumers will listen.

Finally, consumers today are interested in knowing about their food, in farm to table
knowledge. Sometimes it just needs to be presented differently to be impactful.



Want a great example of a feed story that needs to be shared more?

Sustainable
Feeds

Studies show that when added to cow feed, certain seaweed can reduce cow farts! UC Davis is
running studies to see if cows like the taste!

Consumers are interested in these kinds of anecdotes and advances that make their food
more sustainable.
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Connect with Me

If you want to know more about how to effectively share your story, then | want to connect.

Reach out to me online and let’s chat!




